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ABSTRACT

The topic “a study on the effectiveness of the advertisement in Bank Muscat” will help the bank to improve their

level of customer satisfaction and to provide the effectiveness of the services offered by them. The main objective of this

study is to identify the effectiveness of the advertisement in Bank Muscat and to improve the level of customer satisfaction.

The research design adopted here was descriptive analysis, with positivism as research philosophy and inductive approach

is used. The research strategy adopted was surveyed and the sampling technique used was a simple random sampling

technique in probability sampling method.
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